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Energy. The thing that 
heats us, moves us, 
entertains and feeds us.

The transition from energy derived from fossil fuels 
towards an era of electrification has already begun 
Britishvolt are at the heart of that transition. We are 
at the nexus.

Our purpose is to accelerate the process. We 
believe battery power has a vital role to play in 
creating a sustainable future. Our aim is to put that 
power into the hands, hearts and minds of those 
who believe the same things that we do.

Power ON, is our mantra, our motto. Our process 
has begun; our power is constant. It stays on as 
part of our infinite challenge to press forward, think 
outside the box, continually innovate and have 
vision of the bigger picture.

We are proud of our British roots. We are not afraid 
to get things wrong. We run at obstacles head on. 
We are a family, proud of our achievements and 
celebrate every step along the way; together.

 Quietly Confident. Boldly inventive.

Britishvolt; Power ON.
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Our identity is 
not just a logo.
It is a design scheme composed of a 
number of core elements that come 
together to create a distinctive look 
and feel that makes the Britishvolt 
brand instantly recognisable. 

The following pages guide you 
through the core elements. They will 
assist you in designing and producing 
compelling communications with a 
high degree of creative flexibility.
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British Navy

RGB 13 / 36 / 64
HEX #0D2440
CMYK 100 / 84 / 45 / 52 
Pantone 289 C
RAL 5013

Primary

Secondary

British Navy Tint

RGB 13 / 36 / 64
HEX #0D2440
CMYK 100 / 84 / 45 / 52

British Navy Tint

RGB 13 / 36 / 64
HEX #0D2440
CMYK 100 / 84 / 45 / 52

Volt Blue

RGB 36 / 79 / 168
HEX #244FA8
CMYK 92 / 71 / 0 / 0 
Pantone 2133 C
RAL 5000

Graphic Blue (Web only) 

RGB 97 / 110 / 250
HEX #616EFA
CMYK 74 / 61 / 0 / 0

Electric Blue (Web only)

RGB 38 / 229 / 250
HEX #26E5FA
CMYK 59 / 0 / 11 / 0

White

RGB 255 / 255 / 255
HEX #FFFFFF
CMYK 0 / 0 / 0 / 0

Power Red

RGB 229 / 36 / 54
HEX #E52436
CMYK 0 / 94 / 75 / 0 
Pantone 032 C
RAL 3028

Graphic Red (Web only)

RGB 252 / 36 / 112
HEX #FC2470
CMYK 0 / 91 / 26 / 0

Shade Red (Web only)

RGB 255 / 77 / 92
HEX #FF4D5C
CMYK 0 / 81 / 51 / 0

30%

10%
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British Navy

RGB 13 / 36 / 64
HEX #0D2440
CMYK 100 / 84 / 45 / 52 
Pantone 289 C
RAL 5013

Primary

Secondary

Pure White Tint

RGB 255 / 255 / 255
HEX #FFFFFF
CMYK 0 / 0 / 0 / 0

Pure White Tint

RGB 255 / 255 / 255
HEX #FFFFFF
CMYK 0 / 0 / 0 / 0

Volt Blue

RGB 36 / 79 / 168
HEX #244FA8
CMYK 92 / 71 / 0 / 0 
Pantone 2133 C
RAL 5000

Graphic Blue (Web only) 

RGB 97 / 110 / 250
HEX #616EFA
CMYK 74 / 61 / 0 / 0

Electric Blue (Web only)

RGB 38 / 229 / 250
HEX #26E5FA
CMYK 59 / 0 / 11 / 0

Pure White

RGB 255 / 255 / 255
HEX #FFFFFF
CMYK 0 / 0 / 0 / 0

Power Red

RGB 229 / 36 / 54
HEX #E52436
CMYK 0 / 94 / 75 / 0 
Pantone 032 C
RAL 3028

Graphic Red (Web only)

RGB 252 / 36 / 112
HEX #FC2470
CMYK 0 / 91 / 26 / 0

Shade Red (Web only)

RGB 255 / 77 / 92
HEX #FF4D5C
CMYK 0 / 81 / 51 / 0

30%

10%
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The logo is the most visible 
element of our identity– a 
universal signature across all 
Britishvolt communications. It’s 
a guarantee of quality that unites 
our diverse arts programme.

Because the logo is such a 
recognisable and highly visible 
brand asset, it is vital that it 
is always applied consistently 
wherever it appears.

Logo artworks are available
from britishvolt.com/xxxxx
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This is the Britishvolt Nexus. It 
represents motion and acceleration 
through three channels into the 
hands (accessibility), hearts 
(ethicality) and minds (desirability) 
of our audience. Our purpose 
is at the junction of these three 
channels; with a playful nod 
towards the Union Jack.
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To protect the clarity and visual 
integrity of the logo, it has an 
exclusion zone. It must always 
appear legibly on a clear 
background.
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To protect the clarity and visual 
integrity of the logo, it has an 
exclusion zone. It must always 
appear legibly on a clear 
background.
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the ‘Power ON’ sub brand is a 
powerful addition to the brand and 
will always feature on marketing 
and communications.

It must never have any extension  
following the sub brand as a 
visual.
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the ‘Power ON’ sub brand should 
always have distance from the 
main brand and sit bottom right 
of marketing materials



Monogram
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To protect the clarity and visual 
integrity of the logo, it has an 
exclusion zone. It must always 
appear legibly on a clear 
background.
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There’s a lot to get 
right when we are 
creating great visual 
content for our social 
media.

You’ve got to make sure any images you use don’t 
defy copyright laws. If you don’t have original 
imagery, you’ve got to find high-quality stock photos. 
And you’ve got to figure out which tools out there 
can help elevate your social media images.

On top of that, you’ve got to get your social media 
image sizes right. And getting that right is really 
important because:

• It avoids pixelation and awkward image 
stretching. And avoiding that keeps your images 
looking professional.

• Your photos will be optimized for each social 
channel’s feed. This can help increase engagement.

• It ensures your audience sees the full photo. 
Incorrect sizing could cut off some of your brand’s 
messaging.

• It can future-proof your content. Being in-the-
know with social media image sizes now could mean 
less work for your brand in the future, when network 
change up how images display again.

Primary Secondary
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Social sizes 2021.
NB that these sizes change quite 
regularly so please keep up to date with 
current sizes.               

Profile photo

Landscape

Portrait

Square

Stories

Cover photo

320 x 320

1080 x 566

1080 x 1350

1080 x 1080

1080 x 1920

N/A

170 x 170

1200 x 630

630 x 1200

1200 x 1200

1080 x 1920

851 x 315

400 x 400

1024 x 512

N/A

N/A

1080 x 1920

1500 x 1500

400 x 400

1020 x 627

627 x 1200

N/A

1080 x 1920

1128 x 191



Typeface



Ethnocentric font to be 
used on the main brand,  
monogram and ‘Power 
On’ sub brand only.

Britishvolt Brand Guidelines.
Primary Typeface - Ethnocentric.
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A number 
of Helvetica 
Neue weights 
are available, 
allowing a full 
range of creative 
expression.

Helvetica Neue Bold is the 
most used weight for Britishvolt 
marketing materials across 
all art forms, supported and 
complemented by other weights as 
appropriate.

Helvetica Neue Bold abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 £&@?!/+(.,:;)
abcdefghijklmnopqrstuvwxyz ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890 £&@?!/+(.,:;)

Helvetica
Neue



Typography



Helvetica is one of the most famous and 
popular typefaces in the world. It lends an 
air of lucid efficiency to any typographic 
message with its clean, no-nonsense shapes. 
The original typeface was called Neue Haas 
Grotesk, and was designed in 1957 by Max 
Miedinger for the Haas’sche Schriftgiesserei 
(Haas Type Foundry) in Switzerland. In 1960 
the name was changed to Helvetica (an 
adaptation of Helvetia”, the Latin name for 
Switzerland).

Over the years, the Helvetica family was 
expanded to include many different weights, 
but these were not as well coordinated with 
each other as they might have been. In 1983, 
D. Stempel AG and Linotype re-designed and 
digitized Neue Helvetica and updated it into a 
cohesive font family. At the beginning of the 21st 
Century, Linotype again released an updated 
design of Helvetica, the Helvetica World typeface 
family. This family is much smaller in terms of its 
number of fonts, but each font makes up for this 
in terms of language support. Helvetica World 
supports a number of languages and writing 
systems from all over the globe.

Line spacing (also called 
leading) refers to the spaces 
between lines of type. It is set 
in points and sometimes half 
points. If space is neither added 
nor deleted the type is said 
to be set solid. The Britishvolt 
leading is usually set tighter than 
default.

Helvetica Neue Bold

50pt (50pt leading)

Helvetica Neue Bold

30pt (30pt leading)

Helvetica Neue Bold

25pt (25pt leading)

Helvetica Neue Bold

20pt (22pt leading)

55 Roman
65 Medium
75 Bold

Helvetica Neue Bold

12pt (15pt leading)

Helvetica Neue Bold

15pt (17pt leading)

Helvetica Neue Regular

12pt (15pt leading)

Helvetica Neue Regular

15pt (17pt leading)

Helvetica Neue Bold

10 (175 kerning)

A bolt from 
the blue.
Say hello to the 
supercharged Britishvolt 
BV1 powerhouse.

Say hello to the supercharged 
Britishvolt BV1 powerhouse.

Say hello to the supercharged 
Britishvolt BV1 powerhouse.

We have identified the United Kingdom as the location of our 
initial manufacturing, development and R&D capabilities. The 
United Kingdom will also be the home of our global headquarters.

B U T T O N  T E X T

Britishvolt Brand Guidelines.
Typography / Hierarchy / Print.
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We have identified the United Kingdom as the The 
United Kingdom will also be the home of our global 
headquarters.



When a variety of type 
sizes and weights are 
used, the differences 
between them must be 
clearly recognisable.
The contrast creates 
clear, strong and 
consistent designs.

The examples shown are a guide only. 
Each job needs analysing individually.

Title 50pt
Supporting title 30pt

Title 30pt
Supporting title 20pt

Supporting title 15pt

Title 20pt

Title 15pt

Body text 12pt bold

Body text 12pt bold

Body text 12pt bold

Body text 12pt bold

Body text 12pt bold

Body text 12pt bold

Body text 12pt bold

Body text 12pt bold

Britishvolt Brand Guidelines.
Typography / Hierarchy / Print.
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Britishvolt typography is always aligned 
left. This provides the eye with a constant 
starting point for each line, making text
easier to read.

When setting ranged left typography, it’s important to take the time to 
balance the ragged edge of the text as effectively as possible. This improves 
the legibility and neatness of the block of text. Also, use sentence case and 
never set sentences solely in capitals.

Line spacing has a major effect on legibility and influences the look of the 
final piece. It should be carefully considered and well executed to achieve a 
clean result.

Britishvolt Brand Guidelines.
Typography / Arrangment of Copy.

33



Presentation 
lock up
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Britishvolt documents are created to 
provide as much content space as 
possible so small margins are used to 
maximise space.

The Britishvolt ‘O’ spacer (exclusion 
zone) is used around the doucment to 
proved a uniform structure to documents 
and a speace guide between elements 
such as headers, lines, and content.

Document templates are available from 
britishvolt.com/xxxxx
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On bespoke documents we can start 
the template process by developing the 
document from bottom left outwards.

This shows the basic two steps to start 
the process of creating an accurate 
brand approved document.

With new documentation where there are no templates 
available always start your document with the BV monogram 
bottom left, and use the Britishvolt ‘O’ (exclusion zone) as a 
spacer tool to develop and place the other elements.

Bottom left. Bottom right.

NB the ‘Power ON’ Sub brand is slighly larger than the BV 
monogram and sits bottom right of documentation. The safe 
content zone is placed above the ‘O’ spacer.

Step 1. Step 2.

Safe content zone Safe content zone



Infographics.
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Icon title.

Icon title.

Icon title.

Icon title.

Icon title.

Icon title.

Icon title.

Icon title.

We have identified the 
United Kingdom as the 

location of our initial 
manufacturing.

We have identified the 
United Kingdom as the 

location of our initial 
manufacturing.

We have identified the 
United Kingdom as the 

location of our initial 
manufacturing.

We have identified the 
United Kingdom as the 

location of our initial 
manufacturing.

We have identified the 
United Kingdom as the 

location of our initial 
manufacturing.

We have identified the 
United Kingdom as the 

location of our initial 
manufacturing.

We have identified the 
United Kingdom as the 

location of our initial 
manufacturing.

We have identified the 
United Kingdom as the 

location of our initial 
manufacturing.
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Icon title.

Icon title.

Icon title.

Icon title.

Icon title.

Icon title.

Icon title.

Icon title.

We have identified the 
United Kingdom as the 

location of our initial 
manufacturing.

We have identified the 
United Kingdom as the 

location of our initial 
manufacturing.

We have identified the 
United Kingdom as the 

location of our initial 
manufacturing.

We have identified the 
United Kingdom as the 

location of our initial 
manufacturing.

We have identified the 
United Kingdom as the 

location of our initial 
manufacturing.

We have identified the 
United Kingdom as the 

location of our initial 
manufacturing.

We have identified the 
United Kingdom as the 

location of our initial 
manufacturing.

We have identified the 
United Kingdom as the 

location of our initial 
manufacturing.
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Britishvolt is looking to 
lead the Lithium ion, 

and beyond Lithium Ion, 
battery industry.

Britishvolt is looking to 
lead the Lithium ion, 

and beyond Lithium Ion, 
battery industry.

Britishvolt is looking to 
lead the Lithium ion, 

and beyond Lithium Ion, 
battery industry.

Britishvolt is looking to 
lead the Lithium ion, 
and beyond Lithium Ion, 
battery industry.

Britishvolt is looking to 
lead the Lithium ion, 
and beyond Lithium Ion, 
battery industry.Label Title

Label Title

Label Title

Label Title

Label Title

Britishvolt Brand Guidelines
Infographics / Graphic Example.
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Office G04, Blyth Workspace,
Commissioners Quay, Quay Road,
Blyth, Northumberland,
NE24 3AF

w / britishvolt.com

e / power@britishvolt.com


